CHECKLIST FOR PROPAGANDA COMMERCIAL
_________
Choose your topic

_________
Choose your methods of propaganda.

_________
Choose your slogan/message

_________
Finish your commercial storyboard planner/mock up

_________
Write a script which describes what is going on in each frame as well 



WHAT METHODS YOU ARE USING AND WHY.  

________

Transfer your ideas from your planner onto a poster board.

________

Practice your presentation for the Gallery Walk.

Sample of Script

Good afternoon members of the school board.  We have designed a 30 second ad for your school to warn students of the dangers or sexting.  Rather than like most ads which point out how the subject of the photo will suffer consequences, this ad is designed to make teens who receive and forward sexting messages that they are actually breaking the law and can be charged or jailed. It is aimed at students not adults and uses primary technique of fear. We have incorporated our slogan of Click! Click! Click! Sexting. You have no idea where it can take  you.

In the first frame you see a typical teen with a phone in a school hallway with top 40 music playing in the background. This uses the Plain Folks technique because it shows a typical teen in a situation some of them may be familiar with – texting.  It also uses Transfer using music and a hallway that people associate with safety and normalcy.

The next frame shows a text : Do U Like My Pic?  This is a rhetorical question and also makes the viewer curious as to what’s on the phone.  It also suggests the idea of sexting without including a sexting photo that is not appropriate for schools.
The next frame shows the teen’s thumb forwarding on the screen. This frame shows a typical reaction and suggests the Bandwagon approach that everyone is doing it – everyone and anyone might forward a photo. 
Frame number four shows a teacher looking over his shoulder with his hand out. This frame uses Fear   Students would not want to have a teacher find them looking at a sext or forwarding one.  

Frame five shows the principal’s office. This is yet more fear as students would worry what will happen and who will get caught.

Frame number six shows the RCMP station – Yet more Fear.  

Frame seven is a phone pointing outward and you can hear the sound of the click of a camera.  The word Click appears on the screen. This is the beginning of our slogan.

Frame eight – shows another teen clicking a mouse on forward on his computer. Sound of a click of a mouse.  “Click” appears on the screen. This is more of our slogan being revealed.
Frame nine – Shows a pair of handcuffs .  The sound of them being shut is heard and a final “click” is on the screen. Once again this is the Fear aspect and includes the shock idea too.
Frame ten -  Black screen white letters – “Sexting. It’ll take you places you could never imagine”. Sound of a jail cell being shut and jail cell outline falls over the message. Using black and white appears more blunt and scary.  The jail cell and its sound add to the finality of the consequences of sexting.
