LORD OF THE FLIES LEADERSHIP CAMPAIGN
In groups no larger than 3, come up with a leadership campaign for one of the 5 main characters.  Your group needs to:

a. Come up with a slogan that sums up the leader’s philosophy.

b. Make a campaign poster that promotes your candidate to the boys.

c. Write a brief speech that uses propaganda to promote your character.  It should summarize his leadership skills using specific examples as well as pointing out the shortcomings of the other candidates.

There will also be a candidate’s forum where your candidate will be asked questions about his campaign and leadership skills.  You will need a group member to be willing to play the part of your candidate.  

Characters :  Roger, Ralph, Simon, Piggy, Jack.

The Nine Methods of Propaganda
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ENLIST





Powerfully persuasive wartime propaganda

Propaganda is a system of persuasion used to convince the hearer, viewer or reader that a particular way of thinking is right and true. Propaganda utilizes less-than honest techniques to convince the audience to act, or believe, in a specific way.     In 1937, the Institute for Propaganda Analysis was formed to identify types of political propaganda. Its purpose was to educate the public to be on their guard and avoid making decisions simply on emotional appeal. In today's high tech society, information is transmitted in split-second fashion and opinions formed just as quickly. It is helpful to be armed with an understanding of the methods of propaganda while making an evaluation.

1. Assertion
· An enthusiastic statement about a product or company, said without proof and as if it is fact, is called "assertion." Assertions lack supporting data to prove their validity, This style of propaganda is often used in advertising campaigns where a bold claim is made stating that a product or service is better than everyone else's. It is further implied that everyone believes the same way and, therefore, the unfounded claim should not be questioned.  

2. Bandwagon
· Compelling a person or group to join a cause merely because of the number of people who are already participating is a technique called "Bandwagon." This method uses peer pressure to persuade people to join the group because so many other people have joined, not due to the merit of the cause. The 1957 Broadway musical "The Music Man" exhibits a perfect example of the bandwagon technique as the main character creates a stir that River City has trouble due to pool halls, when there actually is no trouble at all. The Music Man's goal is to sell band equipment to them instead.  

3.Card Stacking
· Tell only the bright side of a story and leave the negative information out and you have just practiced "card stacking." This form of propaganda gives only encouraging information and leaves out details that could dissuade someone from buying your product, joining your group or casting their vote in a certain way. A good deterrent for this persuasive method is to delay a decision and look further into the details before making a commitment.  

4.Glittering Generalities
· General statements that appeal to the emotions in order to sway a person's thinking are called "glittering generalities". This method often is used to promote political agendas by dropping catch phrases that are known to move an audience by appealing to patriotism or fears. The simplest of words such as "freedom", "honor", "family values" can be used to persuade people to come into agreement without the speaker having said anything significant.  

5Name Calling
· Wartime and political propaganda are filled with name calling techniques meant to brand the opposition as being evil. A clear example of this would be political posters and cartoons created during World War I and World War II, depicting enemy nations as being utterly evil. Often the leader of the opposing country was drawn to look like the devil. In wartime this technique has been effective in compelling people to join the war effort and enlist.  

6Pinpointing the Enemy
· Pinpointing the enemy is a technique used in political debates as well as wartime situations. It simplifies complex problems by defining them as being clear cut: either right or wrong. Without looking at the finer details, the recipient of this message is expected to choose sides. This approach is very successful if the hearer does not ask questions and takes the presentation at face value.  

7Plain Folks
· The propagandist using the plain folks method plays a role of a casual, down-home person who is perceived as being just like everyone in his audience. He will use simpler language, even the accent of the local population, and an unpolished style of speaking to gain their confidence. Playing on the deepest values of the audience, he will throw in catch phrases to make them believe that his values are the same as their values and that he has their best interest at heart.  

8Testimonial
· The use of well-known personalities to endorse a product is the "testimonial" method. Movie stars and highly visible sports figures are often hired to increase product sales based on their popularity, not the quality or value of the product. The implication is that the product must be good since a person of high caliber is promoting it. Another testimonial approach would be utilizing so-called experts who may simply be paid actors. Look for the fine print in the advertisement.  

9Transfer
· The transfer technique is a means of causing the audience to associate their already strong feelings about one thing and associate it with another. An example of this would be an appeal to patriotism. Using an American flag as the backdrop for a spokesperson in an advertisement implies that that person is a trustworthy patriot. Undue trust is formed because the viewer loves his country, not because the spokesperson deserves that trust. 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