PROPAGANDA/COMMERCIAL PROJECT
In pairs (That’s two not three or more) you will be planning a 30 second public service commercial for one of the following:

a. Drinking and driving

b. Sexting

c. Eating junk food/obesity

d. Video game addiction

e. Cyberbullying

f. Stunting 

g. Lack of exercise

h. Cybercheating or plagiarism

i. Harassment in the workplace

j. Workplace safety

Your target audience will be high school students.

STEP ONE:  Choose your topic.

STEP TWO:  Choose the method(s) of propaganda you intend to use.  List them below.

STEP THREE:  Come up with a slogan/catchphrase to promote your campaign.

STEP FOUR:  Prepare a mock up/rough draft of a storyboard of 10 frames for your commercial.  Under each storyboard cell you must include

a. Any sound effects/voice overs/special effects.

b. The method being used and the emotion it is meant to create.  THIS IS VERY IMPORTANT as it guides the script you will be writing.

STEP FIVE:  Prepare a script as if you were presenting  your commercial to a director or buyer. Your script should begin with who your intended audience is and the overall intent of the commercial.

NOTE: THIS SCRIPT IS MEANT TO BE YOUR PRESENTATION SCRIPT AS IF YOU WERE TRYING TO SELL THIS COMMERCIAL TO A TELEVISION/PRODUCTION COMPANY.  IT MUST INCLUDE WHAT EACH FRAME SHOWS AS WELL AS THE METHODS AND REASONS BEHIND EACH FRAME.  IN THE PAST STUDENTS HAVE JUST DESCRIBED THE COMMERCIAL.  IF YOU DO THIS, YOU WILL NOT PASS THIS SECTION OF THE ASSIGNMENT.

STEP SIX: Gallery walk . You and your partner will set up your commercial at a station and each present to 2 different ‘client’ groups.  While one partner presents, the other will act as part of a client group.  After 2 rounds, you will switch.

