STEPS TO MAKING AND PRESENTING YOUR STORYBOARD
1. Come up with a concept and create a commercial. You will be preparing to present this commercial as if you were trying to sell it to a company.

2. Using your concept, fill in the small storyboard with the image that will be on the screen for each shot.  Include sound effects and voice over including music playing in background.  You will hand in this storyboard for evaluation.

3. Create a script for the storyboard WITH EMPHASIS ON THE WHY OF EACH FRAME.  JUST GIVING US WHAT WE WILL SEE HAPPENING IN THE FRAME IS NOT ADEQUATE.  

 For example:  In this frame we will be showing a tiny child looking into the face of a large dog.  Both are drooling.  We will use pathos because of the cuteness factor and humour to get our viewer’s attention.  



       This frame will appeal to animal and baby  lovers alike.  



There is a sample attached.  

THIS SCRIPT IS A SIGNIFICANT PART OF YOUR MARK FOR THIS SECTION.  Be sure to hand it in at the end of your presentation.

4. Transfer your ideas for your storyboard onto a large poster board.  The colours and images should be like the ones you would show in an actual commercial.  Unless you are going for the black and white sophisticated look or the sepia nostalgia look,  have colour in all frames. 

5. Present your commercial using your script and storyboard.  The class and the teacher will evaluate your work using the rubric below.

COMMERCIALS PRESENTATION RUBRIC

	
	0
	1
	2
	3

	ORGANIZATION AND PREPARATION
	Chaos
	Winging it with no evidence of script.
	Some breaks in presentation or lack of roles.
	Organized and well prepared 

	SCRIPT –

DID IT CLEARLY EXPLAIN WHAT AND WHY FOR EACH PANEL?


	No script or evidence of what each panel was.
	Script was just an explanation of what each panel was.
	Attempts to connect panel, audience and methods for some panels and not others. 
	Clear and concise with direct connections between audience, methods and commercial

	IDEA – INTERESTING?

INNOVATIVE?
	Advertising something that’s already in use – ie Nike shoes
	Attempted but weak
	Fairly original but not all that interesting
	Mind-blowingly original.  I would buy one in a second.

	USE OF ADVERTISING METHODS – WAS THERE ANY USE OF ETHOS? PATHOS? LOGOS?
	NONE
	Had to search hard to find one, hinted at but not clearly explained
	Only one methods represented  and explained.
	At least 2 of the methods were clearly represented.


